
This presentation premiered 
at WaterSmart Innovations 

watersmartinnovations.com 

http://watersmartinnovations.com/


S N W A   P U B L I C   I N F O R M A T I O N

C O M M U N I T Y  O U T R E A C H  &  E D U C A T I O N

Involving Minorities in Water 
Conservation

Presented by
Community Outreach Team, 
SNWA Public Information

Nicole Lise
Angélica Quiroz-Maralason



S N W A   P U B L I C   I N F O R M A T I O N

C O M M U N I T Y  O U T R E A C H  &  E D U C A T I O N

SNWA Outreach Overview 

Presented by 
Nicole Lise



S N W A   P U B L I C   I N F O R M A T I O N

C O M M U N I T Y  O U T R E A C H  &  E D U C A T I O N

Minority Outreach: 
Why is it necessary?

• In the last few years, a belief arose that 
mainstream ad campaigns would reach ethnic 
populations, removing the need for targeted 
initiatives. 

• Recent research finds that ethnically targeted 
advertising is often still more effective in 
reaching specific groups. 

• In other words, one size does not fit all.
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Hispanic Community Outreach

•• Local Hispanic population 
increased in the early to mid 90’s

• Began reaching out to the local 
Hispanic community in Spanish in 
the mid to late 90’s
••
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• Not all of the advertisements that are created in 

English are then translated into Spanish.
• You need to take into consideration your target 

audience’s culture.
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The SNWA implements an extensive Hispanic 
outreach program which includes:

Participation in Hispanic events 

Participation in other Hispanic organizations 

Work with the Spanish Media 
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• Spanish informational 
brochures

• Incentive programs & 
classes

• Spanish Helpline 258-AGUA

SNWAenespanol.com
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African-American Outreach

• SNWA sponsored research revealed low water 
safety ratings in this community.

• General water safety/quality campaigns not 
reaching this segment of the population.

• Targeted outreach campaign developed and 
included: radio, television and print campaigns.
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African-American Outreach
Selecting a Spokesperson:

Yvetta Kennedy

Water District employee
Water Flavor Panel Member

19 years of experience
Native Las Vegan
Family-oriented
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African-American Outreach

Focus Group Sessions

Purpose – to gauge effectiveness of television,
radio and print campaigns.  Also, 
follow-up on research results.

Participants – African-American men
and women, 25-65 years old.

Consultant – Local African-American 
advertising agency.
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African-American Outreach

Results

Two months after initiation of campaign, 
SNWA-sponsored phone poll showed a 32 
percent  increase in African-American water 
safety rating from the previous poll.

Research also showed high recognition of 
campaign spokesperson and message 
among all racial groups.
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Asian-American Outreach

• Extremely diverse group.  Major ethnicities in Las 
Vegas include: Filipino, Chinese, Korean, Indian, 
Samoan, and Vietnamese.

• Educated, majority bilingual.  

• Ratings on water quality/safety tie-in closely to 
general population.  

• Have higher recognition of correct watering days 
and group.
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Asian-American Outreach
• Participate in events sponsored by local Asian-American 

organizations such as Chinese and Vietnamese New 
Year’s festivals.

• Support Asian Chamber of Commerce. 
Present  regular updates at monthly luncheons.

• Build relationships with
representatives of
local Asian organizations.
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Questions?
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